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Left: Cooper Square of New York, New York supplies upper scale
residential living for many portions of New York City. One Hanson
Place is just one of many buildings that require a resident manual
book including book covers, divider sheets, and content. Often these
companies will not supply any materials except for their global source
on the web. This project demanded research of the company and a
similar look to their existing branding. Multiple versions were created
to narrow down a final solution for the brand new residential One

Hanson Place’s Resident Manual.
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Right: Crystal Merit Management organizes an annual awards

ceremony in the apartment association of Kansas City. 2007’s event
took on an oriental theme with the title, “Red Tie Affair,” while
2008’s theme was “A Night in Paris.” The guidelines for both these
projects were completely open. As the designer this opened up a

vast amount of exploration. The project consisted of a brochure,

ceremonial invitation, rsvp and ticket.

The left version is my preferred design before the headline type

was later vetoed to a more script-like typeface. The final solution

kept the typeface shown on the invitation to the right.
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Left: Every month I was required to update multiple communicative
banners that our client can select for their personal newsletters. The
banners vary topics such as: Puzzles, Then & Now, Trivia Contest,
Music Trivia, Hollywood Trivia, etc. As time passed by, new ideas for
banners were brought to me to design. These banners were always fun
to design because I was allowed free liberty in direction. The Trivia
Contest and Then & Now are just a few examples. Illustratus also
provided area event listings for at least eight cities per month. Banners
allow the client to list area events in a creative presentation that

doesn’t take up too much space.

Multiple colored photo graphics are produced monthly for generic
and specific monthly purposes. The "Reading is Fun Week” is a very
playful and simple design that people of all ages can enjoy.
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Delectable Pehights

Himtess Twinkies originated when hakery mamager Jimmy Dewar noticed that (he peins
for shortbread were used only in summer when strawberries were in season,
Dewar made use of the pens vear-round by Glling them with golden sponge cake
anil adding a banana-cream filling.

Thizmonth's trivia question: What vear did Dewar develop the Twinkie?
Anaer fo Murchs Trovin Queestion: Triotal Purmiit arigieated in Caneda.

g I vou know the answer, call, e-mail or stop by the office and let us know as =529
soon as possible. You could win a great prize! We'll give vou all the details!

Right: Hill’s Prescription Diet and Hill's Science Diet sponsor the
majority of national veterinary and veterinary technician conferences
held throughout the year across the country. The left meterboard
poster advertised the Hill’s booth at an open competitor veterinary
animal health conference. The goal is to always stand out above the
competition. Adding incentives to win free items boost the overall

chance to draw a crowd.

Hill’s Prescription Diet and Hill’s Science Diet will also host their
own self-promotional campaign conferences offered to veterinarians
and vet-techs from around the globe. The center poster advertised
the Science Diet Healthy Advantage campaign while the far right
promoted Prescription Diet’s Therapeutic Weight Reduction Program.
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HANDBOOK &
FLASH DRIVE'

Education has never
been so rewarding

We invite you to visit the Hill's booth at the Gaylord, complete our

three learming labs, and be rewarded with a copy of the Handbook of
Veterinary Pain Management, as well as the eco-friendly Hills

flash drive packed with the latest Hill's information and literature
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Left: Hill’s Prescription Diet j/d is just one of many sub-brand food
options pertaining to your dog’s specific health needs. Prescription
Diet j/d attacks arthritis and strengthens the joints of canines. This ad
campaign consisted of multiple pieces ranging from sales ads, posters,
consumer collateral to clinical promotions. Shown above are three
promotional ads geared toward the consumer. I worked directly with
the art director to achieve the best solution possible. You may find

these ads in magazines and veterinary clinics.
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Right: Throughout the first few years of working with Geoff Howe
(later to be bought out by Greyhealth Group) I tackled various
design tasks all involving Hill’s Prescription Diet and Hill’s Science
Diet. These tasks vary from consumer to clinical promotion. Both
involve design of posters, sales aids, invitations, conference collateral,
power points, static screen images, web banners, etc. Displayed
across the spread are examples of what you might find at veterinary
clinics, magazine ads or conference booths. Heavy brand knowledge

is essential to maintain consistency throughout.
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Hill’s” Prescription Diet” j/d" is clinically tested to

reduce NSAID dosage by 25%

Nutrition matters. The nutrients found in Hills® Prescription Diet® j/d pet food not only
interrupt joint degradation, but a dinical study showed that /d can also lower NSAID

dosage by an average of 25%:* Catching arthiits early and starting paients on a
treatment plan including /d can prevent the need for are aggressive treatments late.t m
Trust the power of clinically tested nutrition.
Incorporate Hill's® Prescription Diet® j/d” &
pet food into your treatment plan today. J plld
C co mijd to read the Ll
latest p iewed clinical studies. = =
. - o
M
et

Complete your

‘74 treatment plan

A medical treatment plan is not complete without the power of precisely formulated nutrition

found in the complete line of Hill's® Prescription Diet® brand pet food. From arthritis to diabetes,
discover the difference Hill's Prescription Diet pet foods can make when you include them in

your treatment plan.

Nutrition is therapy.
Talk to your clients today.

Clinical Nutrition to Improve Quality of Life* |PRl 2

VETERINARY LEADERS UNITE IN
SUPPORT OF NEW A A H A GUIDELINES

BE THERE TO GET THE FULL STORY

AMERICAN ANIMAL & 2Ugust © o
: :30am

HOSPITAL ASSOCIATION : :
MEDIA EVENT : 01 : ATLANTA
: ' MARRIOTT

MARQUIS
RSVP to Marc Vasquez at mvasquez@geoffhowe.us .
or 816.842.8656 by July 21, 2010. : 2010 . B/{'I\_ALE;!E(')‘(I)‘I}III-A
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THIS INVITATION HAS BEEN E-MAILED TO YOU IN AN EFFORT
TO REDUCE OUR CARBON PAW PRINT ON THE ENVIRONMENT.
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For all your dermatology patients, Hill's helps you offer relief
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Increased omega-3 and -6 fatty acids help Clinically proven technology virtually The tasty, healthy and rewarding
manage inflammation and nourish skin eliminates allergic and adverse food reactions treats your patients deserve
T T

OMEGA FATTY ACIDS ‘ HYDROLYZED PROTEINS ‘ HYPOALLERGENIC TREATS

Nutrition is therapy. Talk to your clients today.

Clinical Nutrition to Improve Quality of Life™

PRESCRIPTION| |

at 1-800-548-VETS (8387) or visit HillsVet.com,

IT'S ALL FOR

LUNCHEON New Technology in Dental Care: |
Evidence You Can See!

LOCATION:
America’s Center
Room 130

Sunday, July 17
12:00pm — 1:00pm

LOCATION:
RECEPTION Renaissance Hotel

Majestic Ballroom D

Monday, July 18
6:30Pm — 8:30Pm
Join Hill's and NAVTA for a special night as we celebrate the
veterinary technician in true country fashion — featuring
i ' mechanical bull riding, good eats and a performance
‘nar = L from Nashville star Matt Stillwell. This is one event
etﬁn.:::‘aary‘s : , S s ¥ you won't want to miss!
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chang® =

\ives T
SPONSORED BY
Hill’s Pet Nutrition BELS
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Small Animal
Clinical Nutrition, s» ediion

The most-referred-to rescurce on clinical nutrition for companion animaks
s now available In a new, updated edition

W 40% new information including six new chapters

® Full color for enhanced readability

B Color coded section tabs for easier navigation

® Coverage of dogs, cats, birds, reptiles and small mammals

Put this essential resource to work for you and your health care team.

Visit the Hill's redemption counter for your coupon!

5120 RETAIL PRICE

ONLY 34950

WITH THES COURDN
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j/d joint arthritis campaign

various promotional ads



Is your dog at increased risk?

The right weight loss nutrition can help reduce the risks

assocated with high body fat percentage.

As body fat increases so does the risk for:

Discover why helping O e
dogs lose weight e

has never been easier
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Prugram PRE MEASURED Nutrition is vital. Ask us why today.

Impartani Mumbers

PLAN

PRE-MEASURED TASTY MONEY-BACK
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HllE ous MISSION TO IMPROVE PETS' LIVES IS AT THE HEART OF EVERYTHING WE DO

Left: The sales team often needed a sample newsletter template to content. Each individual client would have a different nameplate DATE:

help them make their sale. The sales person would write a proposal or headline corresponding to their community. SUN DAY, JANUARY 16

offering a website and key notes that the client would like to see TIME:

in their newsletter. Most of the time no other content or specific Right: Hill's Prescription Diet’s Therapeutic Weight Reduction 12:00pm — 1:00PMm

direction is given. I would start by researching their website and Program battles against obesity to gain a more healthy lifestyle for PLACE: eterinary
redrawing their existing logo. Sometimes the client would ask for your beloved pet. This program offered a kit, shown in both the MARRIOTT, CANARY BALLROOM Te%“‘:r?gaens
a new logo that better solidifies the brand. Correct typeface sizes luncheon poster and awareness ad, including pre-measured food e i —— lives

newsletters

are necessary for the multifamily and senior citizen clients. bags, biscuits and informative collateral to assist your furry family I JH 's PD
LLUSTRATUS ILL'S

member in its fight against obesity.

Above are a few examples that I've designed. I wanted to exclude the therapeutic weight reduction program collateral

content for Arnel’s template to demonstrate the need for an open To the left is a self-promotional veterinary technician conference

design. The templates are produced as a permanent shell that will luncheon poster. An informative consumer sales ad is far right, preedusscipsa o W

allow different content each month. The template also has certain and a conference luncheon evite uses the same branding elements. P iy
i by b

areas that allow the client to insert their own photos, graphics and
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CONNECTING T

Expertly crafted to lure flies in for a swift demise, QuickBayt® Fly Bait starts killing
nuisance flies in as little as 60 seconds! That's a skill we can all appreciate.
Visit i .com orask your Bayer ive formore

information about QuickBayt products.

CONNECTTING [

S
Expertly crafted to lure flies in for a swift demise, QuickBayt” Fly Bait

starts killing nuisance flies in as little as 60 seconds! That's a skill we can all appreciate.

Visit com or ask your Bayer ‘more

NoTre DAME DE S1oN 2009 GaLAa AUCTION r 4 *—
NoTre DaAME DE S1ioN 2009 GAaLA AucTION 9 i ‘ information about QuickBayt products.

Left: The Polka Dot Ball was an auction hosted by Kansas City’s Right: A large duration of my employment working at Greyhealth Expertly crafted to lure flies in for a swift demise, QuickBayt® Fly Bait starts killing e
N D de Si 1 wirl holi hool. Thi £ G had b £ d K B Animal Health: both nuisance flies in as little as 60 seconds! That's a skill we can all appreciate. - *’1
otre Dame de S1on, all girls catholic school. 1s was a non pront roup ha een focused working on bayer ima ealth; bot Visit BayerLivestock.com or ask your Bayer Sales Representative for more ; — T
auction supporting the charitable community of Kansas City. This consumer animal and farm animal. Bayer consistently requires trade information about QuickBayt products. Lo
project consisted of the usual suspects of branding in color and type. ads for a wide variety of magazine publications. These are recent NLl??;flfﬁ‘.Zf?fﬂfh!“‘fi‘l."ﬁ’!xZLMTZZ‘MT;"iZLfff;m P
Designing a logo was my first priority to implement in all collateral examples advertising QuickBayt fly bait for dairy, equine and poultry. R SR Bk e e e Ty
pertaining to this auction. I offered multiple options, two of those Once approved, these trade ads will require monthly resizes pertinent &x
Q15880
variations shown on the right were adequate but not chosen. to the advertorial publication. I was very thankful to work with the

illustrator, Jeff Foster, for this campaign.

The collateral design consisted of a logo, posters, bumper stickers,
posters

invitations, auction card and bar signs. Above are two poster options Bayer will often request large scale advertising for conferences. Printing
PoLKA DOT BALL / BAYER ANIMAL HEALTH

with the cropped bar sign in the center. large scale requires technical skills to properly enlarge photos without

losing image quality. The enlarged environmental banner was executed trade ads / large scale banner

to perfection with the manure compost clearly addressing the necessity

of QuickBayt fly bait’s use.



Left: This assignment was to create multiple communicative banners
that our client could select for their personal newsletters. These state

banners are directed toward the specified state location. Each banner

illustrates what you might expect if you were to live or visit this region.

They require extensive research over the state’s criteria and origin.
Generally, my first step was to research the state flag and expand its
elements somehow into the banner. These banners are always fun to

design because I was allowed free liberty in direction.

State Capital: Hanoluly

Right: Every year Northland, a national apartment and residential
association, holds a conference. These folders hold all the necessary
material for each individual. I especially enjoyed this marketing
opportunity to expand my creativity to its fullest. I was given only

a theme and had free direction. 2007’s theme was “Make Magic
Happen.” I went through a specific procedure to narrow down the
direction that is more pertinent and delivered several examples.
Only the front cover is shown for the 2007 edition.

2008’s edition was geared toward expansion. Over the year of 2008,
Northland had grown exponentially so their theme was “United We
Stand, Together We Grow.” Shown are just two examples in direction
that I took. Both take a direction of many individuals working
together to create the operating whole. Front and back are displayed.
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Left: The Russell Lee poster assignment was very direct. It simply
consisted of two posters; one including a photographer of your
choice and the other mimicking the photographic poster with only
variations of typography. The project brought great attention to detail

and precise typeface selection.

Right: The elongated newspaper ads to the right were only a single
selection in a part of my brand identity study called “Poseidon’s
Oasis.” The three pieces were dedicated to product, imagery and
service that my created business will deliver. Each piece should stand
alone as one yet create an overall look to stand equally next to each

other. This project required creative writing and design.

£ir Transport Command

“The A.T.C. photographer's work of many ap-
proaches to alr bases were often life-saving
to inexperienced pllots approaching unfamil-
lar bases without using thelr radios.”

Destination Unknown

December 12, 1944

Washington, D.C.
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Left: Above are a variety of logos, graphics and concept art that I've
created for various projects. The “Poison Control” logo was designed
for KU’s medical staff. The logo must advertise to all varieties of
harmful toxins. The “Polka Dot Ball” was a charity auction hosted by
Kansas City’s Notre Dame de Sion. Many options were created — the
simple bottom option was chosen from the two displayed. The two
“Happenings” graphics are titles to a generic number of area events of
newsletters. The colors are chameleon colors that change from month
to month. For example this version of "Happenings” is the February
issue so it took on a theme of Valentine’s Day. June would take on
much warmer colors like yellow, orange and its complementary blue.
The “Ray Gun” is a personally branded brass stamp for use within my
pottery hobby. The two bottom right icons were designed for holy-
tools.com. The right icon represents their primary “Holy Greazer”

product sold on the site.

Right: This brand identity project is a mock exotic aquatic store
called “Poseidon’s Oasis.” The entire project is a kinetic design
geared toward an upper scale, mid-life to retired life style. This
project demanded great attention to detail and creative writing.
It consisted of three newspaper ads, packaging and a complete
stationary set (cover letter, secondary letter, back of both letters,
mailing labels, business cards and envelopes, creation book, logo

and products that the business would sell).

Package design required extensive research of multiple packaging
forms and designs. This project required vast studies about package
and sales production. Each product is sold in its own individually
designed package. I chose to design four separate products plus
the shopping bag. Enclosed are brine shrimp eggs, water filters,

thermometer and water heater.
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Left: A small group of friends and I decided to take on the challenge of
creating a game application for personal devices. The group consisted
of a project manager, front end developer, back end developer and
creative director. I took on the opportunity as creative director. The
creative director was tasked with game ideas, conceptual art, execution
of art while working directly with the front and back end developers.
Our game was called "Puzu”. To summarize, the main character Puzu,
a small deranged squirrel monkey, was intent to gain his freedom back
to the wild by consistently being tossed aside from zoo to zoo for bad

behaviour. In the end there would be no other zoo to incarcerate Puzu.

Above are desirable power up icons to further progress Puzu’s skills.
Left to right, top to bottom: Fire, Freeze, Power, Poison, Spread,
Ammo, Sonic Blast, and Stage Clear.

Right: A friend approached me in need of a website with immediate

turnaround time. His father had invented a few tools to quickly
manage utility task vehicles (UTV) and promoted on his Facebook
page. The public interest resulted in holy-tools.com. This website
enables him to easily display an operational video, manage product

sales, distribution, FAQs, contact information and business hours.

Holy Tools had an inventive idea that would save them hours of time,
and help prolong the use of one their favorite toys. We introduce to
you — ‘The Holy Greazer.” This is the maintence tool that will save
hours of assembly time. Get any unwanted dirt, grime and water out
of your wheel bearings after a days ride, easily and efficiently. This
product works with your Polaris RZR (900/1000) and Polaris Ranger
model vehicles. Thanks to the ‘Holy Greazer’, you can grease your
UTV’s wheel bearings without the removal of the axle or CV joint!

HOLY TODLS
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IT ALL STARTED WHEN...

HOLY TOOLS HAD AN IKVIKTIVE IDEA THAT
WOULD SAVE THEM HOURS OF TIME, AND HELP
FROLDNG THE USE OF OHE OF THEIR FAVOR|TE
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